Rescue Social Change Group’s strategy to reach the LGBT community
combines messaging through direct mail, print and outdoor media with
direct, real-life experiences. The Branded Bar & Club-Based Counter
Advertising (BBCBCA) strategy focuses on social environments as the
context, time, and site when positive tobacco attitudes are formed and
smoking initiation begins. In addition, the approach directly counters
tobacco industry advertising that also occurs in these social
environments.

BBCBCA uses hard-hitting counter advertising to cause anti-tobacco
attitudes specifically amongst those who currently smoke or are at-risk of
smoking. BBCBCA fits within the Media component of the MAPPS
model for comprehensive tobacco prevention. In addition, BBCBCA can
support policy change efforts within the MAPPS model through
messaging and education at events, acquiring support for policy change
from a hard-to-reach audience.

Rescue SCG fully implements a BBCBCA intervention in your local community using local staff recruited from within the
targeted culture. Rescue SCG begins with expeditious formative research that provides specific recommendations such
as message(s), venues, social leaders, and tobacco attitudes to target. Implementation focuses on branded events at
bars and clubs that deliver anti-tobacco messaging and
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